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SUMMARY OF "HISTORY OF ADVERTISING."

Since the time men lived in communities and competéd for
the necessities and luxuries of life, there has probably existed
some form of asdvertising. <the first period extends to 1450 A. D.
when the modern process of printing by movable type was invented.
Prior to that t ime there were forms of hand written and inscribed
snnouncements corresponding to advertisements. Probably the first
was an announcement offering a reward for a runaway slave in
Egypt about 3000 5. C. In both uwreece ami xome, advertisements
of gladatorial exhibitions were posted. Another form of publicity
used by the Greeks consiste? in affixing to the statues of the in-
fernal deities curses inscribed on sheets of lead, assigning per=
sons who had stolen goods or done other injury to the advertiser
to the vengeance of these gods,

At first, the merchant cried his wares in the streets carry-
ing them with him as he d4id so., Later, when shops were estab=
lished, the professional town crier appeared on the scene. rhere
were, during the pre~printing stage, many town criers in the
verious large cities of Europe. While their method of announcing
was oral, it was, nevertheless, a forerunner of present day adver=
tising in the sense of being mass selling, :

The second stage naturally arose when modern methods of
printing were invented. With this development there then came
about the publication of newspapers and periodicsals corresponding
to our modern magazines., It is said the first newspaper was
published in Strassburg in 1609.

The Modern Period may be dated from 1850 to 1911, ihe reason
for putting the dividing point between the second and third periods
at 1850 is the rapid a ppearance of newspapers and magazines which
made possible the development of modern advertising on a large
scale. Advertising was impossible until printing developed and
until peoprle generally learned to read, One reason for the rapid
increase in the number and distribution of advertising mediums at
this time is probably found in the development of trasnsportation
systems, the railrosds, and the waterways. Prior to that time,
railroed lines were limited to restricted areas,

During this period the number of mesgazines and newspapers
grew very rapidly, to such an extent that in 1861 there were
5,703 magazines, papers aml periodicals in the United States.
Advertising firms and agencies got a foothold. In 1914 S$here
was organized the #udit Bureau of virculations. This has become
the lesding agency for securing reliable information about
advertising mediums am their selection for specific purposes.

Advertising today plays an important role in the operation
of business., It has assumed such large proportions in recent



years that it is difficult to estimate its magnitude and to
calculate the exact place which it eccupies in present commercial
affairs. It has been estimated that in the neighborhood of one
billion dollars is spent annually for this purpose and that about
3,000 square miles are used each year in the country,
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Advertising as we know it today is a development sub=
stantially of the last 75 years, beginning about the middle of
the 19th century. However, there has been advertising of one
form or another as far back ass there has been any method of
recording ideas by means of visual symbols.

Speaking broadly, we may conveniently and logically trace
the development of advertising through four stages of growth
through which it has passed.

1. The pre=printing period prior to about 1450.
2. The early printing period from 1450 to about 1850.
%, ‘the modern period of expansion from 1850 to 191l.
4, ‘the period of development of standards of practice
and the introduction of research methods from 1911 to the present.

1. 4JHE PRE~PRINTING STAGE

Some form of advertising has probably existed since the
time when men lived in communities and competed with one another
for the necessities and luxuries of life. i1he first period
covers such efforts as corresponded to the present forms of
advertising, and embraces chronologically the period prior to
1450 &. D., when the modern process of printing by movable type
was invented. 4dvertising on a large scale was of course im=
possible without a convenient, rapid method of reproducing
visual symbols, such as was made possible by the invention of
the printing press. Prior to that time there were forms of
handwritten and inscribed announcements corresponding to
advertisements., +there were inscriptions on walls and announce=
ments o sheets of papyrus. Perhaps the oldest known advertise=
ment of this type is in the sritish Museum and was written on a
sheet of papyrus found in the ruins of ancient fhebes, in Egypt.
This announcement 6ffered a reward for a runaway slave. It was
written possibly about 3000 B. .

In nome, during the time of the Caesars, there were
similar bulletins writeen by slaves and displayed on the boards
erectef for the purpose about the city. In both ureece and rome
advertisements of gladiatorial exhibitions were posted, giving ;
an appearance probably not unlike that of a present=day town
when it is filled with circus posters. 4another form of publicity
used by the ureeks consisted in affixing to the statues of the
infernal deities curses inscribed on sheets of lead assigning
the persons who had stolen goods or done other injuéy to the
advertiser to the vengeance of these gods. The ruins of
Herculaneum and Pompeii, buried on the morning of August 24
4, D, 79, show that the walls of buildings were covered witﬁ
announcements painted in black or red. Baths were aﬂvértis d--
warm, sea, and fresh water baths. " 5
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Houses, shops and apartments were advertised for sale
or rent. Thus one such announcement in Pompeii, painted in
red, was as follows: "On the estate of Julia relix, daughter
of Spurius relix, are to let from the 1st to the 6th of the
jdes of August, on a lease of five years, a bath, a venereunm,
and ninety (%) shops, bowers, and upper apartments,"”

In both ureece and nome it was customary to whiten a
part of the wall of a house on which announcements pertaining
to the affairs of the occupants were painted. Many such
instances were found in Pompeii.

Likewise there was early interest in the development of
trade=marks, in a very limited manner, however. These trade=
marks were put on vases, pieces of crockery and the like,

One form of attracting attention, in some respects a
forerunner of advertising, was that employed by the Carthaginians
who, when they arrived with a cargo of goods on the Phoenician
gshores, built a fire to attract the attention of the inhabitants
who then gathered to examine and purchase the goods,

At first the merchant cried his wares on the streets,
carrying them with him as he 4id so. Iater when shops were
established, the professional town=crier appeared on the scene.
‘here were during the pre=printing period many town=criers in
the various larger cities of Europe. While their method of
announcing or selling was oral it was nevertheless a forerunner
of present=day advertising in the sense of being mass selling.

(The mediaeval crier used to carry a horn, by means of
which he attracted the people's attention when about to make
a proclamation or publication, Public criers appear to have
formed a well-organized body in rrance as early as the twelfth
century; for by a charter of Louis VII, granted in the year 1141
to the inhabitants of the province of Berry, the 0ld custom of
the country was confirmed, according to which there were to be
only twelve criers, five of which should go about the taveras
crying with their usual cry, and carrying with them samples of
the wine they cried, in order that the people might taste. For
the first t ime they blew the horn they were entitled to a penny,
am the same for every time after, according to custom, <rhese
criers of wine were a french peculiarity, of which we find no
perallel in the history of knglandi. <they perambulated the
streets of Paris in troops, each with a large wooden measure
of wine in his hand, from which to make the passers=by taste
the wine they proclaimed, a mode of advertising which would be
very agreeable in the present day, but which would, we fancy,
be rather too successful for the advertiser.)














































